
1. In 2010, The City Church in Seattle started a marketing campaign called “Jesus is _____” to encourage 
curiosity and generate discussion around the person of Jesus. This included a website where people 
could �ll in the blank.1 How would you �ll in that blank? Jesus is_____.

2. Why does what we believe about Jesus matter? What are some challenges you (or others in our 
cultural context) might face in understanding who Jesus is?

3. Read the passages below. What do you notice about how Jesus is presented in scripture?
 Colossians 1:15-20
 Luke 1:30-33
 John 10:24-33
 Philippians 2:5-11
 Hebrews 2:17-18

4. How do you respond to the Jesus who is described in the passages above? 

5. What do you think about the expectation for followers of Jesus to grow in Christlikeness? How does 
this happen? 

6. Share one title or attribute of Jesus that you are drawn to today. Pray as a group that God might grow 
your desire for and knowledge of Jesus. Ask for growth in Christlikeness, particularly in the attributes of 
Jesus to which your group is drawn.

 1Judah Smith, Jesus Is ____: Find a New Way to be Human (Nashville: Thomas Nelson, 2013), xvi.
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